Component 1a Question 1: Print Adverts and Representation Exam Question
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Introduction
Introduce source A (Genre/Purpose/Representation): 
Introduce source B (Genre/Purpose/Representation): 
Outline structure of response:  

[bookmark: _GoBack]Conclusion
Summarise audience positioning of both sources. 
Summarise Key similarities & differences

Paragraph 3 - Comparisons
Comparison 1 (similarity): 


Comparison 2 (difference): 


Comparison 3 (similarity or difference): 

Paragraph 2 – Source B (CILIT BANG)

Audience Positioning: 

Representations (which create audience position): 

Evidence (Composition):

Explain:  

Evidence (Image):

Explain: 

Evidence (Typography): 

Explain: 

Evidence (Content/Language): 

Explain: 
Paragraph 1 – Source A (TIDE)

Audience Positioning: 

Representations (which create audience position): 

Evidence (Composition):

Explain:  

Evidence (Image):

Explain: 

Evidence (Typography): 

Explain: 

Evidence (Content/Language): 

Explain: 
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‘Apply knowledge and understanding of aspects of representation from the theoretical framework of media, such as:
‘The way issues, individuals and social groups are represented through a process of selection and combination,

How representations invoke discourses and ideologies and position audiences

Theoretical perspectives on representation and audience positioning.
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Compare how audiences are positioned by the representations in the
Cilli bang print advertisement and the Tide print advertisement you
ave studied.

In your answer you must:
- Consider how the representations construct versions of reality
- Consider the similarities and differences in how audiences are
positioned by the rapresentations

- Make judgements and draw conclusions about how far the
representations relate to relevant media contexts

30 marks (35 minutes)
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Image Courtesy of The Advertising Archives
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